
Description Premium 
Seating 

(1) 

Sensitivity 
1 .oo 

Horizon 
Level 

Memberships 

Semitivity 
1 .oo 

Advertising1 
Sponsorshq, 

Scenario 
ISP 

Sensit* 
1 .oo 

Ticket & 
Parking 

User Fees/ 
Premium 
Ticket 

Revenue/ 
Concessions 

Sensitivity 
1 .oo 

Concessions 

1 .oo 

Meetings1 
Banquets/ 

Other Events 
Etc. 

Additional Sources I Dedicated 
Revenues 

5,999,7 19 
6,179,7 10 
6,365,lO 1 
6,556,055 
6,752,736 
6,955,3 18 
7,163,978 
7,378,897 
7,600,264 
7,828,272 
8,063,120 
8,305,O 14 
8,554,164 
8,8 10,789 
9,075,l 13 
9,347,366 
9,627,787 
9,916,621 
10,214,119 
10,520,543 
10,836,159 
1 1,161,244 
1 1,496,08 1 
1 1,840,964 
12,196,193 
12,562,078 ' 12,938,941 
13,327,109 
13,726,922 
14,138,730 

oftickets and 

8 10,000 
826,200 
842,724 
859,578 
876,770 
894,305 
91 2,192 
930,435 
949,044 
968,025 
987,385 
1,007,133 
1,027,276 
1,047,82 1 
1,068,778 
1,090,153 
1 ,I 1 1,956 
1,134,196 
1,156,879 
1 ,I 80,017 
1,203,617 
1,227,690 
1,252,244 
1,277,288 
1,302,834 
1,328,89 1 
1,355,469 
1,382,578 
1,410,230 
1,438,434 

commissions. 


